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UCL Banner 

• The co lour and format should not be altered.

• Do not place other  images or logos on the banner.

• Title  text should be le ft a ligned unless a poster 

number is added.

Layout

• This should be visually appealing and easy to follow. 

Be consistent.

• Choose one slide layout and delete the rest of the 

slides. Adjust background boxes via the slide master 

view if required – see under view menu.

• Ensure that the guides are turned on – see under view 

menu.

• Keep within the margin guidelines at the edge to help 

visibility and avoid the risk of content being trimmed 

off. 

Text 

• Aim for 300-600 words that are concise and straight to 

the point.

• Avoid font sizes below 24pt except for captions.

• Use a maximum of two fonts (the official UCL fonts 

are Ar ial or Helvetica, with Garamond as an addi tional 

font in  the body text).

• Use bullet points to break up large areas of text.

• Left justified text is easier to  read than fully justified.

• Set headings in  bold.

Graphs, Images and Tables

• They must be embedded in your file by inserting the 

file rather than copying and pasting.

• Make sure they are sufficient size and clearly visible  

with at least 150dpi.

Guidelines cont:

Colour

• Select background colours that contrast well with 

the font to  al low easier reading of your text.

• Avoid backgrounds with bright or dark colours and full 

of texture as this will distract readers.

• Try not to  use too many colours – 1-2 work well, plus 

images and charts.

• The template is formatted with appropriate UCL 

colours for the banner co lour chosen.

• Don’t use multiple layers of transparency in 
PowerPoint.

Copyright  and GDPR

(copy and paste the link  to your browser )

https://www.ucl.ac.uk/library/ucl-copyright-advice

https://preview.tinyurl.com/UCL-GDPR

• Only use copyright free images or those available 

under the creative commons license unless you have 

bought the relevant license. You are free to use 

graphics you have generated but check with 

colleagues if they have produced them.

• Images downloaded from online are subject to  

copyright unless this has been waived.

• Flickr.com is a useful resource to check the copyright 

status of images from the web.

• Follow GDPR (General Data Protection Regulation) 

for images of people.

https://www.ucl.ac.uk/cam/brand

UCL Banner vs UCL Logo

• Use the banner where UCL is the major  partner

• Use the UCL logo only where work is an equal 

collaboration and place all logos at the bottom -

https://www.ucl.ac.uk/cam/brand

P.1096 Using emphysema thresholds in lung cancer screening to identify airflow obstruction and respiratory hospitalisation risk

P.1096 Using emphysema thresholds in lung cancer screening to identify 
airflow obstruction and respiratory hospitalisation risk

• Potential extended benefits of lung cancer screening (LCS) include identification of undiagnosed COPD.

• There is a lack of consensus on reporting emphysema severity in LCS.

• Aims were therefore 1) to evaluate emphysema thresholds for investigating undiagnosed COPD and 2) to determine whether 

these thresholds predict future respiratory hospitalisation.

Methods

For further information, please contact: t.patrick@ucl.ac.uk

Baseline LDCT emphysema 
visually-assessed by % lung 
affected: none, mild (<25%), 

moderate (25-50%), severe 
(>50%)

LCS appointment

• Age

• Ethnicity

• Gender

• Smoking status and history

• Respiratory symptoms:
Cough
Breathlessness (mMRC)    

Primary Care

Disease codes used to exclude 

individuals with pre-existing asthma 
and COPD

Hospital Episode Statistics

Acute hospitalisations with any respiratory disease code as the primary diagnosis

Data sources

55-77- year-old SUMMIT LCS 
study participants
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Referral threshold

Individuals 
meeting 

thresholda

True 
positives 

(n,%)b

False 
positives 

(n,%)c

Respiratory 
hospitalisation 

rates (n,%)

Respiratory 
hospitalisation 

risk (asubHR, 

95%CI)d

Emphysema

Any emphysema 5,041 (47%) 2,346 (77%) 2,695 (63%) 276 (6%) 1.65 (1.27-2.16)*

At least mild (≥5%) 2,120 (20%) 1,243 (41%) 877 (20%) 155 (7%) 1.81 (1.45-2.24)*

At least moderate 
(≥25%)

589 (6%) 451 (15%) 138 (3%) 76 (13%) 2.78 (2.13-3.64)*

Emphysema and 
respiratory symptoms

Any emphysema AND 
(mMRC≥1 or cough≥6wk)

3,314 (31%) 1,604 (52%) 1,710 (40%) 215 (7%) 1.84 (1.47-2.29)*

Any emphysema AND 
(mMRC≥2 or cough≥6wk)

1,499 (14%) 769 (25%) 730 (17%) 119 (8%) 1.89 (1.49-2.40)*

At least mild AND 
(mMRC≥1 or cough≥6wk)

1,432 (13%) 869 (28%) 563 (13%) 129 (9%) 2.21 (1.76-2.77)*

At least mild AND 
(mMRC≥2 or cough≥6wk)

661 (6%) 414 (14%) 247 (6%) 73 (11%) 2.42 (1.84-3.19)*

At least moderate AND 
(mMRC≥1 or cough≥6wk)

406 (4%) 315 (10%) 91 (2%) 62 (15%) 3.20 (2.39-4.30)*

At least moderate AND 
(mMRC≥2 or cough≥6wk)

190 (2%) 152 (5%) 38 (1%) 38 (20%) 3.84 (2.63-5.61)*

New airflow obstruction 
(FEV1/FVC<0.7) 3,057 (29%) 100% 0 190 (6%) 1.46 (1.17-1.82)*

Results

a Of all 10,660 individuals screened

bTrue positives: Individuals meeting 

the threshold who had airflow 

obstruction, percentage of all those 

with new airflow obstruction.

cFalse positives: Individuals meeting 

the threshold who did not have airflow 

obstruction, percentage of all those 

with no airflow obstruction.

dReference categories include 

individuals who do not meet the 

relevant threshold.

Adjusted for age, gender, ethnicity, 
smoking status and pack year history. 

*p<0.001

Increasingly strict thresholds were more strongly associated with respiratory hospitalisation but had reduced sensitivity for  
identifying individuals with new airflow obstruction.

7,359 individuals 49% currently smoking5.0 years follow-up 60% male 42% airflow 
obstruction
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• Using ‘any emphysema’ as a referral threshold was most sensitive, identifying the 

highest proportion of LCS individuals with the treatable trait of new airflow 

obstruction. 

• However, more restrictive thresholds demonstrated lower false positive rates and 

may better target individuals at highest risk of adverse outcomes. 

• Cost-effectiveness analysis is vital to ensure local resources are optimally utilised. 

For further information, please contact: t.patrick@ucl.ac.uk

Conclusions
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